Framework for working with Work Package 3 in Telemark - the target group: 

UNREGISTERED UNEMPLOYED 
The Project ”Gateway to guidance”

Main objectives:

· More in work – less inactive 

· Identify and provide career guidance to unregistered job-seekers 

Unregistered labor – actual target groups (sub-groups): 

· Part-time employed 

· Single parents 

· Immigrants 

· Homemakers 

· Young adults from the ages of 18 to 24 

· Disabled pensioners
Working tasks 

Presentation of the main working tasks and progress: 





Concretizing of the working points: 

1.0
Selection of the target group 

We have chosen to focus on the following target groups, and the objective is to attract the unregistered/ potential labor: 

1. Part-time employed 

2. Disable pensioners 
2.0
The target group part-time employed 

2.1
The reason for choosing the part-time employed as a target group 

2.2
Distinctions of the target group 



-Quantity/ age/ gender/ etc. 



-Who are they? 



-Where are they? 



-Why are they in the target group?



-The target group's circumstances of life 



-The target group's presumed guidance needs



-The opinion of the target group as viewed by the society 

2.3 A system for identifying the target group

-describe the method 

2.4 Define the part of the target group which will be surveyed/ guided 



-give reason for the selection 

2.5 Evaluate the target group's requirements and needs


-describe the collecting of information process



-develop a surveying method



-develop prospective questionnaires 

3.0
The target group disable pensioners 

3.1
The reason for choosing disabled pensioners as a target group 

3.2
Distinctions of the target group 



-Quantity/ age/ gender/ etc. 



-Who are they? 



-Where are they? 



-Why are they in the target group?



-The target group's circumstances of life 



-The target group's presumed guidance needs



-The opinion of the target group as viewed by the society

3.3 A system for identifying and surveying the target group

-describe the method 

3.4 Evaluate the target group's requirements and needs


-describe the collecting of information process



-develop a surveying method



-develop prospective questionnaires

3.5 Define the part of the target group which will be surveyed/ guided 



-give reason for the selection 

4.0 Develop a system to provide the target group with follow up and guidance 

5.0 Test the system on parts of the target group
























Executing the system





System for follow up and guidance





Collect info about requirements and needs





Define the parts of the target group which will be surveyed





Identify the target group





The target group’s distinction





Selection of the target group		
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